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解子女的潛力和訓練狀況。本年度，分別於2012年

2月11日及2013年3月2日進行了「公開展示課」，兒

童團／少年團共17個班級的學員展示了中國舞基本功

及民族民間舞訓練。

除重視舞台實踐外，兒童團／少年團每年亦會積極開

展對外藝術文化交流活動。2012年8月，上海金寶龍芭

蕾舞學校學員來港與本團學員進行了舞蹈及課程交流

活動。

策略三: 推廣文化交流與合作

外訪交流、贏盡掌聲

舞蹈團一直致力推動與外地的藝術文化交流，積極參

與多個文化交流演出，展示了香港藝術特色，加深了

外地對香港演藝文化的認識和認同。

2012/13年度，香港舞蹈團大型舞劇《清明上河圖》獲

選為中華人民共和國文化部的2013年文化交流活動，

於2012年12月31日至2013年1月13日分別赴加拿大多

倫多的索尼演藝中心和美國華盛頓的甘迺迪演藝中心

演出。以香港舞蹈團的製作，作為中國文化部的對美

文化交流項目，是舞團的光榮，亦代表中國香港向外

宣揚文化的軟實力。美加觀眾反應熱烈，連同於美國

Annapolis及Hagerstown的兩場中國舞文化落區表演，共

有8,345名觀眾欣賞了香港舞蹈團的精彩演出。是次巡

演，廣東省文化廳亦派出廣東歌舞劇院的演員參演，

而巡演的經費亦獲得本港葉振南先生慷慨贊助。

另外，本年度的外展教育組也參與了兩項外訪活動，

包括：

1. 應 澳 門 教 育 暨 青 局 的 邀 請 於 2 0 1 2 年 7 月 1 9 日 至     

26日統籌「澳門2012國際青年舞蹈節」開幕及閉

幕演出。

2. 連續多年應澳門教育局的邀請，赴澳門參與「中

學生普及藝術教育計劃」之《賞識舞蹈．唯美領

會》演出，於2013年3月11日至17日在澳門文化

中心綜合劇院演出5場學生專場。

除了前往外地演出外，舞團也邀請海外舞蹈團體來港

演出交流。「八台平台」的《來自台北》邀請了來自

臺北藝術大學的數名年輕舞者自編自演一台舞蹈小劇

場演出。而「場地伙伴計劃」的兒童舞蹈匯演節目

《彩舞萬花童》也邀請了多個內地及海外團體到港參

與演出。

全年外訪活動演出共14場，吸引25,745位觀眾，演出

均獲得好評。

策略四: 積極拓展觀眾

走進社區、拓展觀眾

社區演出方面，舞蹈團多年來積極參與由不同機構，

如康樂及文化事務署、香港同胞慶祝國慶籌備委員

會、中西區區議會、香港舞蹈聯盟、香港舞蹈總會等

主辦的社區活動及演出，旨在擴闊與社會各界之接觸

和互動，向社區大眾推廣中國舞蹈文化，及將藝術文

化滲入社區各階層，提升觀眾的文化認知和藝術欣賞

素質。

香港舞蹈團地處中西區，自2002年起與中西區區議

會合作無間。為帶領中西區市民走進香港專業的表

演場地，透過中西區的贊助讓大眾有機會欣賞高質素

的大型舞台藝術製作，特設購票優惠予中西區「文化

落區」的觀眾(主要為學生及長者)欣賞大型舞劇。於

2012/13年度除了在中西區落區演出外，更安排250位

地區觀眾在2012年11月25日進入劇場觀賞大型文化節

目《藍花花》節目。

除參與每年度的「香港舞蹈年獎頒獎禮」的演出外，

舞蹈團於2013年2月9日獲邀參與「西九大戲棚‧城

市記憶《腳尖上的中國》—視覺品嚐的風味」，演出       

2場，在大除夕夜吸引逾1,200人觀賞。另外，於2012

年6月30日在灣仔會議展覽中心參與回歸十五週年文藝

晚會演出，逾7,000人觀賞。

策略五: 推動業界發展

旗艦舞團、舞壇互動

香港舞蹈團於2013年3月9日下午於香港文化中心露

天廣場再次舉辦大型中國民族舞蹈匯演及集體舞活動

《民風鼓舞響全城》，展現中國民間舞的多姿多彩，

打造出一個本港中國舞蹈界熱潮，帶出多彩多姿的

中國民族舞蹈盛會，與各團體一同攜手呈獻中國民

族舞蹈展演，提昇中國舞蹈於社會的影響。活動由

「香港製造＠四擊頭」專業樂手帶領賽馬會體藝中學

的擊鼓隊以澎湃鼓樂揭開序幕。香港舞蹈團署理藝術

總監楊雲濤帶領數百舞者和現場觀眾在鼓聲雷動下齊

齊跳舞。是次中國民族舞蹈大匯演陣容鼎盛，集本地

舞蹈界精英，與大眾分享漢族、藏族、傣族、苗族、

彝族、朝鮮族、蒙古族、維吾爾族等民族舞蹈情懷。

逾22隊參演團體，加上特邀演出嘉賓香港演藝學院中

國舞系的舞蹈新秀，齊齊大獻舞技，馬拉松式競跳各

族舞蹈，帶來目不暇給的繽紛中國民族舞巡禮。當日

廣場觀眾反應熱烈，約有6,000人觀賞。

香港舞蹈團與業界加強互動，包括派出一位資深舞蹈

員到香港演藝學院主持中國舞訓練課程。同時亦不時

以藝術顧問形式參與香港各舞蹈團體的大型活動，包

括派出編舞、領舞和借出服裝等，並提供節目演出，

以協助舞蹈藝術的推展。2013年更派出署理藝術總監

楊雲濤擔任香港舞蹈年獎頒獎禮暨匯演之藝術總監，

與各演出單位通力合作，讓與會嘉賓一睹香港舞壇的

姿彩。

本年度更與香港芭蕾舞團展開互派編舞交流計劃，合

作推出兩團小型舞蹈節目演出，作為將來更全面合作

的準備。

策略六: 積極支持藝術教育

舞蹈教育、文化普及

舞蹈團致力推廣學校藝術教育，舉辦了免費「學校教

育巡迴演出」和「藝術家駐校計劃」，旨在介紹及推

廣中國舞蹈藝術到學校，讓學生親身接觸及感受舞蹈

的樂趣，使他們對中國舞蹈及中國文化有更深入的認

識，培養並提高對表演藝術的審美觀，藉此擴大學生

的人文及通識教育的接觸面。

免費「學校教育巡迴演出」主要內容為中國舞蹈及當

代創作舞蹈的示範，包括介紹基本功、道具、以及不

同民族的舞蹈及服飾。讓學生上台參與齊齊玩，讓他

們有機會接觸中國舞的常用道具，以互動的形式來提

高學生對舞蹈的興趣，以達致舞蹈教育的目的。平均

每年約有30至40間學校參與。為了讓更多學校能參與

這舞蹈教育之活動，外展及教育部繼續於2012/13年

度實行免費「舞蹈教育巡迴演出」，讓全港中小學參

與。本年度共有40場學生觀賞人數共有18,237人次。

今年更與中文大學合作，在聯合書院邵逸夫堂演出

《華夏舞影》，吸引近2,000大學師生觀賞。

而透過與學校合作舉辦「藝術家駐校計劃」，安排多

位專業舞蹈藝術家駐校授課，將舞蹈融入教育課程範

圍，讓更多學生接觸和感受藝術教育的氛圍。本年度

有4間學校參與，影響遍及全校教師和學生。

舞蹈團亦透過舉辦一系列以中國舞蹈為核心的舞蹈課

程，使業餘舞蹈愛好者及年青一代對舞蹈藝術有更深

的體會，從而將舞蹈藝術推廣至各階層，使其逐漸普

及化。中國舞課程包括為不同年齡人士定期提供的

「晚間舞蹈課程」和為中小學生提供的「北京舞蹈

學院中國舞等級考試課程」。後者是一年制的考級課

程，開設由第1級至第13級課程，加以每年結業演出，

與香港芭蕾舞及鋼琴考級課程同類，使香港學生有均

衡發展的演藝選擇。每年參與北京學院課程的不同級

別學員約200人。

為推廣中國舞蹈藝術，配合舞季演出，舞蹈團亦舉辦

多項活動，包括節目導賞、專家講座、工作坊、展覽

會、示範表演、公開綵排、演後藝人談、簽名會、後

台之旅、繪畫比賽等。

伙伴計劃、建立特色

透過參與荃灣大會堂的「場地伙伴計劃」，將舞蹈藝

術帶到荃灣區。與場地合作，舉辦不同類型的活動，

以藝術普及化為主要目的。香港舞蹈團2012/13年度的

「場地伙伴計劃」活動主要針對兒童及青少年，活動

擴展至廣場、展覽館及大堂，以同樂日、開放日及藝
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long creative process was a testament to the Company’s 
determination to nurture creativity and encourage 
development. The production received acclaims from 
both inside and outside the dance field: there was a 
consensus that it managed to provide folk dance with a 
modern interpretation, and that it preserved traditions 
yet was able to break out of traditions. Though the 
performance has room for improvements, it was of high 
standard. The 3 performances attracted 1,126 persons in 
total, 72.3% of the 1,557 seats available. 

Altogether, 23 performances from 5 major productions of 
the season attracted 16,000 persons in total, with an average 
attendance rate of 70.8%. The productions were widely 
acclaimed by the press and audiences.

In addition to main company’s performances, the Hong Kong 
Dance Company also presented 3 productions as part of “8/F 
Platform”, altogether 12 performances, attracting 881 persons 
or 88.1% attendance rate. “8/F Platform” is an 80-seat theatre, 
an artistic platform that embraces choreography, performance, 
education, demonstration, multi-disciplinary collaboration 
and audience development. It provides a more intimate and 
interactive experience for both audiences and performers. 

•	 Taipei	 Encounters	 – choreographed and performed by 
visiting young dancers from the School of Dance, Taipei 
University of the Arts. The production facilitated exchange 
between dancers from Hong Kong and Taiwan and also 
strengthened their connection with audiences. 

•	 Kinderfolk – by the Hong Kong Dance Company Children’s 
Troupe; showcased children dance education and 
performance, and merged training with practical 
experience.

•	 Drama:	Dance – a mixed bill that included a 30-minute dance 
drama by the Company’s Principal Dancer Chen Jun and 
3 vignettes by 3 young choreographers from the Hong 
Kong Ballet. All pieces were performed by the Company’s 
dancers. 

The Venue Partnership Scheme at Tsuen Wan Town Hall 
presented 3 large-scale performances, including: Fragrant 
Blossom, the graduation performance of the Beijing Dance 
Academy Chinese Dance Graded Examination Course students 
organised by the Outreach and Education Department; Dance 
Kaleidoscope, a children dance variety show featuring children 
and young dancers from Shenzhen, Macau and Hong Kong; 
and I Dance, Therefore I am, a collection of new works from 
emerging choreographers that examined the relationship 
between dance and life. 

The 7 performances altogether attracted 4,132 audiences in 
total, including 3 free community education performances, 
which provided opportunities for students and local 
communities to enjoy performing arts in their neighborhoods. 
In order to promote dance at the Tsuen Wan Town Hall, tickets 
were set at a lower price range and performances were 
augmented with free fringe activities. 

To sum up, the main company and the Venue Partnership 
Scheme produced 11 shows during the 2012/13 season, which 
amounted to 42 performances (including 3 free community 
education performances), and in total attracted 21,013 
audiences.

Strategy 2: Provide training for local art practitioners

Through the “8/F Platform”, the Company has been pushing 
for experimentation and open-mindedness in choreography 
and performance, for multi-disciplinary collaboration and 
audience development, and the creation of an artistic space 
for young dancers to mature and explore. The effort has been 
effective and welcomed by other practitioners. 

The Outreach and Education Department continued to 
participate in the Leisure and Cultural Services Department’s 
Arts Administrator Trainee Programme. The Company also 
provided internship opportunities for students of Cultural 
Management from the Chinese University of Hong Kong to 
contribute to training opportunities in Hong Kong.

The Company updated its policy on staff training to encourage 
staff to explore their potentials, develop specialist knowledge 
and enhance work efficiency. The Company created the full 
time post of Training Instructor and a new training budget. 

Nurture Talents, Enhance Appreciation

The Children’s and Youth Troupes were formed with the aim 
to nurture interests in the arts through professional dance 
courses, to raise young people’s standard of appreciation in 
the art of Chinese dance, to cultivate the next generation of 
dancers and to develop high quality creative Chinese dance 
works for young people. 

The large-scale Eastern folk dance production The Enchanting 
Orient was presented at the Tsuen Wan Town Hall in August 
2012 (4 performances), providing members of the Youth 
Troupe an opportunity to learn and master dances from 
different artistic traditions, and to improve the Troupe’s 
professional standard all-round. In December 2012, more than 
100 members of the Children’s Troupe took part in the Chinese 
folk dance special Kinderfolk (4 performances), which featured 
12 dances from different Chinese ethnicities. The production 
fully demonstrated the strict training and professional attitude 
of the young members. Between August and October 2012, 
they took part in performances of Dance Kaleidoscope, Open 
Dance and I Dance, Therefore I am.

Each year, the Children’s and Youth Troupes present a 
demonstration class for appraisal. It provides parents with an 
opportunity to personally experience a class and let them fully 
understand their children’s potential and training, and share 

the result of their training. On 11 February 2012 and 2 March 
2013, 17 members of the Children’s and Youth Troupes gave 
two public demonstration classes to showcase basic Chinese 
dance training and folk dance training. 

Other than an emphasis on stage experience, the Children’s 
and Youth Troupes also actively develop cultural exchange 
activities. In August 2012, members from Shanghai’s Jin Long 
Bao Ballet Studio came to Hong Kong and took classes and 
shared training with Troupe members. 

Strategy 3: Promote cultural exchange and collaboration

Tours and Exchanges, Winning Applauds

The Company places great emphasis on overseas cultural 
exchange and performances showcase the unique character 
of Hong Kong arts and to further the understanding and 
recognition of Hong Kong culture.

During the 2012/13 Season, Hong Kong Dance Company’s 
large-scale dance drama Qingming Riverside was chosen by 
the Ministry of Culture, People’s Republic of China as a cultural 
exchange event for 2013. The production travelled to The Sony 
Centre for the Performing Arts in Toronto, Canada, and The 
John F. Kennedy Center for the Performing Arts, Washington 
D.C., United States between 31 December 2012 and 13 January 
2013. It was the Company’s honour that its own production was 
chosen to be part of the Chinese Ministry of Culture’s cultural 
exchange programme for America and it also heralded Hong 
Kong’s creative power to the world. Audiences responded 
enthusiastically in both countries. More than 8,345 persons 
enjoyed the Hong Kong Dance Company’s performances, which 
also included community performances in Annapolis and 
Hagerstown in Maryland. The tour was participated by dancers 
from the Guangdong Song and Dance Ensemble representing 
the Guangdong Department of Culture while funds were also 
sponsored by Mr. Stephen C. N. Yip of Hong Kong.

In addition, the Outreach and Education Department also took 
part in two activities outside Hong Kong, including:
1. At the invitation of Education and Youth Affairs Bureau 

of Macau, the Company took part in the International 
Youth Dance Festival 2012 opening and closing ceremony 
performances in Macau.

2. The Education and Youth Affairs Bureau of Macau invited 
the Hong Kong Dance Company to participate in their 
Educational Programme for High School Students – Dance 
Appreciation. The Company put on 5 student performances 
from 11 to 17 March 2013 at the Macau Cultural Centre 
Grand Theatre.

Other than performing outside Hong Kong, the Company 
also invited overseas dance companies to perform in Hong 
Kong. The “8/F Platform” programme Taipei Encounters was 
choreographed and performed by visiting young dancers from 
the School of Dance, Taipei University of the Arts; it facilitated 
exchange between dancers from Hong Kong and Taiwan. As 
for the children dance variety show for the Venue Partnership 
Scheme, Dance Kaleidoscope the Company invited mainland 
and overseas companies to take part.

There were 14 performances outside Hong Kong during the 
season. They were attended by 25,745 persons and received 
rave reviews. 

Strategy 4: Actively develop new audiences

Engage Communities, Develop New Audience

In terms of community performances, the Company has a 
long history of working proactively with other organisations 
like the Leisure and Cultural Services Department, Central 
and Western District Council, Hong Kong Dance Alliance and 
Hong Kong Dance Federation. The aim of co-operation is to 
organise performances that help to develop communication 
and interaction with different sectors of society, to promote 
Chinese dance to the community, to bring art into all levels 
of the community and to enrich audiences’ appreciation and 
cultural awareness.  

The Hong Kong Dance Company is based in the Central and 
Western District, and since 2002, the Company has been 
working closely with the Central and Western District Council 
to lead local communities into Hong Kong’s professional 
performance venues. Through the Central and Western 
District’s sponsorship, communities are given opportunities 
to attend high quality large-scale stage productions through 
discounted ticket offers (mainly for students and seniors) under 
The Central and Western District Council Cultural Activities 
Programmes. In the 2012/13 season, in addition to district 
performances, the Company arranged 250 district inhabitants 
to see Plateau Bluebells on 25 November 2012.

Apart from participating in the annual Hong Kong Dance 
Awards Ceremony, the Company was also invited to perform 
at the West Kowloon Bamboo Theatre: City Memories, Beat 
of China – A Festive Taste of Dance, on 9 February 2013; the 
2 performances attracted more than 1,200 persons in the 
audience on the eve of Chinese New Year. In addition, the 
Company took part in the variety show celebrating the 15th 
Anniversary of the Establishment of the Hong Kong SAR at the 
Hong Kong Convention and Exhibition Centre on 30 June 2012, 
with more than 7,000 persons in the audience.

Strategy 5: Encourage the development of dance

Interative Dance Programmes

On 9 March 2013, the Hong Kong Dance Company organised 
the Chinese	 Folk	 Dance	 Fiesta at the Hong Kong Cultural 
Centre Piazza to showcase the dazzling diversity of Chinese 
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